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Paris, June 16, 2005 
 

munications to join Publicis Groupe 

Corporate Communications Group of Publicis Groupe 
t in principle to acquire a 50.1% stake in Freud 
ding independent British consumer public relations 
ld expand PRCC’s public relations offering, which 
ng agencies as Manning Selvage & Lee (MS&L) and 
it aims to reinforce Publicis Groupe’s presence in the 
nd communications market. Both parties expect the 
in coming weeks.  

, the PRCC and its brands span 25 countries, and 
of public relations and corporate communications 
ate branding, institutional communication, crisis and 
blic affairs, financial communication and investor 
mmunications, workplace communications, media 
ting and entertainment marketing. 

is Britain’s largest independent consumer public 
ness is consumer PR for brands such as Nike, KitKat, 
café, Jack Daniel’s and AOL. In recent years the 
ynamic growth in its Corporate, Film, Entertainment 
, with clients including Sony Pictures Entertainment, 

sico and the London Development Agency. 

ique and innovative presence in the world of British 
ublicis Groupe Chairman and CEO Maurice Lévy. 

eud Communications into the Publicis Groupe fold will 
s --  both British and global -- our commitment to 
test skills to ensure their success. » 

Publicis Groupe must be the ultimate goal for any 
gency. To be able to preserve and develop our 
ave the resources of the most creative global network 
ities for clients and staff alike » says Matthew Freud, 

unications. 
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« Joining forces with Freud Communications underscores the determination of 
the Publicis Groupe to offer our clients the strongest and most compelling 
assets in public relations and corporate communications, an area in which 
clients have increasingly specific needs » says John Farrell, President and CEO 
of the Publicis Groupe’s Specialized Agencies and Marketing Services (SAMS) 
organization, in which PRCC is a key element. 
 
 
« PRCC strives to offer clients access to a full range of communications 
resources around the world » says PRCC Chairman Louis Capozzi. « The 
addition of Freud Communications to the Group will strengthen our consumer 
public relations capabilities, specifically through their broad expertise in 
consumer branding and entertainment marketing. » 
 
 

 
 
 
Publicis Groupe (Euronext Paris: FR0000130577 and member of the CAC40 Index - NYSE: PUB) is the 
world’s fourth largest communications group, as well as world’s second largest media counsel and buying 
group. Its activities span 109 countries on five continents. 
Groupe’s communication activities cover advertising, through three autonomous global advertising 
networks: Leo Burnett Worldwide, Publicis Worldwide, Saatchi & Saatchi Worldwide, as well as through its 
two multi-hub networks Fallon Worldwide and Bartle Bogle Hegarty, 49%-owned ; media consultancy and 
buying through two worldwide networks ZenithOptimedia and Starcom MediaVest Group; and marketing 
services and specialized communications including direct marketing, public relations and events, corporate 
and financial communications, multicultural communications, healthcare communications. 

Web sites: www.publicis.com and www.finance.publicis.com

 

Contacts : 
 Freud Communications  

 Kris Thykier – Vice Chairman: +44 (0) 20 7291 6363 
 Publicis Groupe  

Communications and Public Affairs, John Rossant - Vice President: + 33 (0)1 44 43 66 78 
Investors Relations, Pierre Bénaich: + 33 (0)1 44 43 65 00 
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