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Publicis Groupe
• 4th-quarter 2005 revenues:
– €1,194 million, (+ 13.4% from 2004)
– organic growth: +8.6%
• 2005 full-year revenues :
– €4,127 million, (+7.7% from 2004)
– organic growth close to 7%
• All-time record for new business at close to $10 billion
for 2005
• Favorable outlook for 2006

Maurice Lévy, Chairman and CEO, Publicis Groupe, comments: "First of all, I would
like to express my warmest thanks to our clients for their confidence and to our teams
for their outstanding work in 2005.
In our business, performance has nothing to do with luck — the growth we achieved
in 2005 and the exceptional rise in new accounts won during the year reflect both the
commitment of our teams and a service offering fully attuned to advertisers' special
needs. This reflects a deep understanding of new media and the capacity to use them
effectively for our clients. It also reflects our ability to meet growing needs for
healthcare communications. And it is sign of the strength we draw from the growing
momentum of holistic communications.
It is particularly satisfying to observe that our growth has outpaced that of the market
in all parts of the world and in most of our businesses. Our operating margin should
beat our target and will be above the 15.1% booked on an IFRS basis in 2004.
Prospects for 2006 are favorable, as new accounts won in 2005 are ramped up, and
will drive part of growth expected in 2006. Firmer markets in France and Germany
offer additional support for this solid growth, while major sporting events including the
Football World Cup and, to a lesser extent the Winter Olympics, will provide added
impetus."

Consolidated revenues of Publicis Groupe came to €4,127 million in 2005, up 7.7%
from 2004. Organic growth was close to 7% (+6.8%).
Fourth-quarter performance was particularly strong with organic growth reaching
8.6%. Growth was solid across-the-board: every single geographical area enjoyed
organic growth of over 5%.Revenues in the quarter came to €1,194 million.
Net new business reached an all-time record for the advertising industry, coming in at
$9.8 billion. This promises healthy growth in all areas of business and in all
geographical markets in 2006.
A vigorous fourth quarter
All geographical areas including Europe saw strong growth in the fourth quarter, with
performances showing the full benefits of new business booked at the beginning of
the year. This included in particular the media-buying accounts for General Motors in
the US, L'Oréal in Europe and a geographic extension for Nestlé in several countries.
Q4 2005 revenues by geographical area
In millions of euros Organic Growth

Europe
North America
Asia-Pacific
Latin America
Rest of world

Total

488
493
125
57
31

+ 5.2 %
+11.7 %
+ 10.3 %
+11.0 %
+ 8.9 %

1, 194

+ 8.6 %

Publicis Groupe revenues top €4 billion and $5 billion
Publicis Groupe's consolidated revenues for 2005 came to € 4,127 million ($5,129
million) compared with the €3,832 million booked on an IFRS basis in 2004 and thus
showed a rise of 7.7%. Since the impact of currency translation was limited to €28
million and that of changes in the scope of consolidation a negligible €5 million,
organic growth was close to 7%, standing at 6.8% for the year as a whole.
2005 revenues by geographical area
In millions of euros

Europe
North America
Asia-Pacific
Latin America
Rest of World

Total

Organic Growth

1, 647
1, 763
435
191
91

+ 3.8 %
+ 8.0 %
+ 10.3 %
+ 9.7 %
+ 17.7 %

4, 127

+ 6.8 %

All geographical areas and all Group networks had a satisfactory year, driven by new
advertising, media and healthcare-communication accounts booked in 2004 and the
beginning of 2005. Significantly, overall revenue on emerging markets reached
20.1%.
All-time record for new business in 2005
Net new business booked by Group networks reached $ 1.6 billion (€1.3 billion) in the
fourth quarter of 2005, setting the net total for the year at $ 9.8 billion (€7.8billion).
This performance placed Publicis Groupe first worldwide for net new business in
2005 according to Bear Stearns rankings published on January 9, 2006 and number
two worldwide in the Lehman Brothers rankings of January 12, 2006.
2005 earnings
Publicis Groupe will announce earnings for 2005 on Friday, March 3, 2006 before
market opening. An analysts’ meeting will be held in Paris at 9 am on the same day at
the Group’s headquarters, with simultaneous webcast available on
www.finance.publicis.com.

Publicis Groupe (Euronext Paris: FR0000130577 and member of the CAC40 Index - NYSE: PUB) is the world’s
fourth largest communications group, as well as world’s second largest media counsel and buying group. Its
activities span 104 countries on six continents.
Groupe’s communication activities cover advertising, through three autonomous global advertising networks: Leo
Burnett, Publicis, Saatchi & Saatchi, as well as through its two multi-hub networks Fallon Worldwide and 49%owned Bartle Bogle Hegarty,; media consultancy and buying through two worldwide networks ZenithOptimedia
and Starcom MediaVest Group; and marketing services and specialized communications including direct
marketing, public relations, corporate and financial communications, event communications, multicultural and
healthcare communications.
Web sites: www.publicis.com and www.finance.publicis.com

New Business booked by Publicis Groupe
in the fourth quarter of 2005

Publicis :
Nestlé multi-brand promotion 2006 (Brazil) - Pernod Ricard (several brands - China) KTF ‘Gpang’ Gaming and Levi’s (Korea) - Bongrain/Caprice des Dieux and CocaCola Classic (France) - McArthur Glen (UK) - Red Bull (Thaïland).
Leo Burnett :
Samsung (worldwide) - If Insurance (Scandinavia) - Delmonte (Belgium) - China
Construction Bank (China) - Washington Mutual (US) - Monster.co.uk (UK).
Saatchi & Saatchi :
Government of Parana and Nike (Brazil) - Toyota/Prius and Hybrid Synergy Drive
(China) - Plymouth Gin (UK) - Carlsberg (Sweden) – Cailler Chocolate (Switzerland)
– Macro Wholefoods (Australia)..
Other advertising networks and agencies :
• Fallon : NBC Universal (US) - Volkswagen/Jetta and Passat (Japan) - More Th>n
(UK).
• Kaplan Thaler Group: Office Depot (USA).
Starcom MediaVest Group (media) :
P&G / Gillette (worldwide) - Luxottica, Starwood Hotels and Washington Mutual (US)
- British Telecom TV (UK).
ZenithOptimedia (media) :
Nestlé (France, Russia and Spain) - L’Oréal (Canada) - DaimlerChrysler (Spain) Lloyds TSB (UK).
SAMS (specialized agencies and marketing services) :
• Arc Worldwide : Nickelodeon (UK).
• Publicis Healthcare Communications Group : Schering-Plough/Claratyne and
Claramax (Australia) - Gelita/CH-Alpha, Novartis/Femara, Sanofi-Altana/ Alvesco
and Sanofi-Pasteur/Pentacel (US).
• MS&L : GE Money (UK).
• Publicis Consultants : Thomson (US) - Manpower and Thiriet (France) – Philips
International (The Netherlands).
Fourth Quarter 2005 significant losses were the US Army and Morgan Stanley in
advertising (US), and BMW in media (US)

