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2004 Revenues 

+4% Organic Growth 

 

All-time High of $1.8 Billion for New Business 
in the 4th Quarter 

 
Favorable Outlook for 2005 

 
 

 

Paris, February 10, 2005 ― Publicis Groupe consolidated revenues for 2004 
reached €3.83 billion, reflecting organic growth of 4%. 

The Groupe expects to exceed its target for operating margin for the year.  

Record performance in New Business, a trend that has continued into the 
beginning of 2005, and a source of solid growth in the current year.  

 

Maurice Lévy, Chairman and CEO, Publicis Groupe, comments:  

“Our growth last year was healthy and solid, the source of operating margin that is 

exceeding targets. Our performance in terms of cash generation should also be 

beyond the objectives we had set. The year 2005 looks good: solid growth, without 

the advantage of major communications events, and without the disadvantage of 

major economic uncertainties.  

This growth will be assured in particular by our very strong track record of New 

Business in 2004, which is continuing into this year. With record levels of New 

Business, our Groupe is clearly demonstrating that it is a recognized player in all 

regions of the world and across all communications services. 

 

P R E S S  R E L E A S E  
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That is why Publicis Groupe agencies are the beneficiaries of changes in accounts 

and are winning market share, with new accounts of the highest quality, in terms of 

the clients themselves, the industries which they represent, and the 

communications services involved.” 

 
 
2004 Revenues: A Year of Growth 

Publicis Groupe's consolidated revenues for 2004 came to €3.83 billion, showing 
an organic rise (i.e., at constant exchange rates and scope of consolidation) of 
4% for the year as a whole.  

As a result of unfavorable variation in exchange rates following in particular the 
decline of the US dollar’s value in euros (amounting to €183 million), reported 
revenues were practically unchanged from 2003, edging down 1%. 

 

2004 Revenues by Geography 
 

 In millions Organic 

 of euros Growth 

Europe 1,579 +2.0% 

North America 1,633 +2.7% 

Asia-Pacific 379 +10.0% 

Latin America 158 +15.9% 

Rest of World 76 +21.7% 

Total 3,825 +4.0% 

Publicis Groupe improved positions and gained significant market share in the US 
and Asia. Business also benefited from the dynamic strategies and growth of 
many Publicis Groupe clients.  

 

 
Fourth Quarter 

The revenues of the fourth quarter of 2003 reflected an exceptional concentration 
of advertising investment, in particular in the US, and which had boosted organic 
growth at that time to 5.2%. 

This high level benchmark results in a rate of 2.4% organic growth in the fourth 
quarter of 2004. For the same reason, this growth rate does not fully reflect the 
dynamic fourth quarter. 
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4Q 2004 Revenues by Geography 
 

 In millions Organic 

 of euros Growth 

Europe 462 +1.0% 

North America 414 +0% 

Asia-Pacific 102 +13.3% 

Latin America 42 -0.3% 

Rest of World 26 +30.7% 

Total 1,046 +2.4% 

 

 

Record New Business in 2004  

Net New Business booked by Group units in the final quarter of 2004 came to 
$1.8 billion (€1.4 billion), the highest quarterly figure ever for the Group. Full 
year, net New Business totaled $4.4 bn (€3.5 bn). 

This performance places Publicis Groupe second worldwide for net New 
Business in 2004 as a whole, and number one worldwide for December alone 
(Lehman Brothers New Business Scorecard, January 13, 2005). 

 

 

Pace Continues in Early 2005 

The vigorous acceleration in New Business at the end of 2004 continued into early 
2005 with new accounts won in January alone representing a net total of over 
$800 million. 

 

 
2004 Earnings 
The Groupe earnings for the year 2004 will be announced on Wednesday March 
9, 2005 before market opens. An Analysts’ Meeting is scheduled at 9:00 a.m. on 
the same day in Paris at Publicis Groupe headquarters. 
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*          * 

* 
 
 
 
Publicis Groupe (Euronext Paris: FR0000130577 and member of the CAC40 Index - NYSE: PUB) is the 

world’s fourth largest communications group, as well as world’s second largest media counsel and buying 
group. Its activities span 109 countries on six continents. 

Groupe’s communication activities cover advertising, through three autonomous global advertising networks: 
Leo Burnett Worldwide, Publicis Worldwide, Saatchi & Saatchi Worldwide, as well as through its two multi-hub 
networks Fallon Worldwide and Bartle Bogle Hegarty, 49%-owned ; media consultancy and buying through 
two worldwide networks ZenithOptimedia and Starcom MediaVest Group; and marketing services and 
specialized communications including direct marketing, public relations, corporate and financial 
communications, multicultural and healthcare communications. 

Web sites: www.publicis.com and www.finance.publicis.com 

 

http://www.finance.publicis.com/
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New Business booked by Publicis Groupe 

in the fourth quarter of 2004 and January 2005  

 

Publicis Groupe: Sanofi-Aventis (global) 
 
Publicis Worldwide: 
Korea Telecom (extension - Korea) - Renault (Spain) - Nestlé/Hot Pockets (US) - 
Nestlé/Buitoni (Italy) - Shu Uemura (Japan) - Powergen (UK).  
 
Leo Burnett: 
McDonald’s (Australia) - EASY do-it-yourself supply stores (Chile) - Grana Padano (Italy) - 
Norwich Union and Scottish Widows (UK) - Swisscanto pension fund (Switzerland) - 
Ibrahim Ulagay pharmaceuticals (Turkey). 
 
Saatchi & Saatchi: 
Embratel Telecom (Brazil) - Air Tahiti Nui and Olympic Paint (US) - Reliance Infocom 
(India) - Novartis/Theraflu, Triaminic, Voltaren and Otrivin (global) - OTE (Greek telecoms 
- Greece) - DB Breweries (New Zealand) - FöreningsSparbanken (Sweden). 
 
Other advertising networks and agencies: 

 Fallon: United TED (US) and OMSCO (UK). 

 Kaplan Thaler Group (US): US Bank. 

 MS&L: P&G (extension - UK). 

 Conill Advertising (US): T-Mobile. 
 
Starcom MediaVest Group (media buying and consultancy): 
Diageo/Johnnie Walker Black Label (Asia) - National Lottery and Tax Authority (Spain) - 
Finish Line and Heineken/Dos Equis (US) - Sacla (Italy, France, Ireland).  
 
ZenithOptimedia (media buying and consultancy): 
Nestlé (global) - Intermarché and Karavel/Promovacances (France) - Associated British 
Foods (UK). 
 
Specialized Agencies: 

 Arc North America (US): P&G (various brands). 

 Publicis Healthcare Communications Group: Avapro/Avalide, Bayer/Pravachol, 
Berlex/Bonefos, NitroMed/BiDil and Schering-Plough+GsK/Levitra (US) - Eli Lilly 
(Germany). 

 
Main accounts lost over the fourth quarter were Paramount Pictures (US) and SC 
Johnson (Europe) in media buying and consultancy. 
 
Business for the first quarter of 2005 has got off to a good start, with New Business 
including the worldwide advertising account for Schering-Plough, the US advertising and 
media account for Echostar/Dish Network, and the US media budget for JP Morgan 
Chase. 


